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President’s Report 
 

 I hope everyone is enjoying their summer and that you are blessed to be able to 

add to your story with some fun new experiences and memories!  Each experience 

adds something new to the story. Whether it is in our personal lives or in our work 

lives, each of us has a story. Hopefully yours is full of positive memories and im-

pacts you’ve made. I would encourage you all to make an effort to make your mark in the SGMP           

storybook as well! You can make a positive impact; and by taking advantage of the networking,             

education, and resources SGMP has to offer, you take great strides in that direction. I also encourage you 

to consider stepping up, and maybe out of your comfort zone, to join a committee, or even chair one! It is 

a lot of fun; and adding those experiences, friendships, and memories you will keep for a lifetime is   

something you won’t regret. I know I won’t. Some of our recent SGMP MOCAP experiences include the 

SGMP National Educational Conference and coming up is the highly anticipated MO Event Summit on 

August 6th at the Capital Bluffs Event Center. I look forward to this event every year; and after being on 

the planning committee I got to see it from a whole new perspective. I hope you get to attend and that 

you enjoy it as much as I will. We are getting ready for a debriefing meeting and gearing up for planning 

of next year’s event already. Feel free to reach out to me or anyone on the committee with suggestions for 

speakers, and any other ideas you may have. We appreciate your help and your input. Coming up in a few 

weeks is the September education meeting in Jefferson City, MO. It will be held on September 12th at   

Capitol Plaza Hotel. Kayla Wilbers, with Huber & Associates, is planning an education session you won’t 

want to miss and will be speaking about personal mobile phone protection. This is sure to be an             

education meeting you will not soon forget. Invite your planner and supplier friends to join us! Then in 

October, on the 10th we will host Bosses Day with more awesome education by Jerry Chadwick who will 

be speaking about his personal experiences with Human Traffiking.  This will be followed by the 2019 

Holiday Extravaganza in November. It will be absolutely fantastic, as always, and will be a story in itself! 

MOCAP is planning what I hope will be some great experiences for you all. I look forward to seeing you 

join our story at each of these events; and can’t wait to see you there! Take care! 

Sincerely,  

Melissa Adams, President 



 

 

 

 
 

 

July 2019 SGMP MOCAP Meeting 

by 

Lela Kosteck Bunch 

 The July 11, 2019 SGMP MOCAP meeting was held at the Canterbury Hill Winery in Holts Summit.  
Our sponsor was Laurie Williams with the Hotel St. Louis.  Thank you, Laurie! The meeting was called to 
order by our president, Melissa Adams.  After attendees were introduced, reports were provided by the    
President and Debbie Davis, Treasurer.  Everyone was also reminded of the following dates:  August 5 – 
Bunco Fundraiser at Action Realty (sponsored by our own Jim Jirik); August 6 – MO Event Summit at     
Capital Bluffs Event Center; and September 20 – a Poker Stroll (this is a date change).  Jim also reminded us 
that school supplies/donations will be accepted at both the Bunco Fundraiser and the MO Event Summit.   

 
 The program “Recap of the SGMP National Education Conference” was facilitated by Lorie Jaegers.  
At the beginning of the program, Lorie introduced an ice-breaker, which she had modified from one of the 
NEC workshops she attended, to help everyone get to know each other a little better.  After the ice-breaker, 
Lorie called on the NEC attendees to share their experiences at the NEC, which was held in Detroit,       
Michigan, this year.  She first asked the three first-time NEC attendees, Debbie Neuner, Terra Crane and Jim 
Jirik, to share their experiences at the NEC. Lorie and Melissa Adams then provided their personal            
perspective of the NEC. Finally, Lorie called on Lee Bunch SGMP MOCAP scholarship recipient to share 
her insights.  All conference attendees talked about the excellent professional development, the awesome 
keynote speakers, the good food, the interesting venues, and the networking opportunities as highlights of the 
conference in Detroit. However, one clear thread came through as the attendees spoke:  they particularly    
appreciated the opportunity to get to know fellow SGMP MOCAP members on a more personal basis.  
Melissa also announced that the SGMP MOCAP chapter won Chapter Operations.  Way to go MOCAP! 
 
 All attendees encouraged members to attend the NEC, which will be held in St. Louis next year May 
19-21.  Lee and Lorie also encouraged planners to consider applying for both a national scholarship and a 
chapter scholarship.  Chapter scholarship winners gain points based on their involvement in SGMP MOCAP 
activities.  Members were encouraged to serve on one or more of the following MOCAP committees:     
Communications, Membership, Fundraising/Charity, Programs, Awards/Honors, Hospitality, Holiday       
Extravaganza, and in preparation for next year’s National Education Conference, an NEC committee.  There 
is truly something for everyone depending on your interests or you can expand your repertoire of skills by 
trying something new.  Getting involved not only supports the chapter, but also helps members grow         
personally and professionally as well as providing opportunities for building relationships with fellow     
members.   
 Thank you Lorie, and attendees for sharing your NEC experiences with us! 
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Unconscious Bias 

by 

Lela Kosteck Bunch 

 This year I was again able to attend the SGMP National Education Conference in De-
troit, Michigan.  Since I had attended the conference before, I knew the quality of education-
al programming would be very worthwhile.  I was excited about the opportunity to learn new 
insights and strategies and to make new friendships and refresh current ones.  As before, the 
food was great, and the slate of workshops and keynote presentations were outstanding and 
very thought-provoking!   

 I particularly liked one of the workshops presented by Dr. Tyrone A. Holmes.  He has 
spent more than two decades helping individuals learn to connect with others despite their 
differences, to effectively articulate their messages and to connect with diverse audiences and 
groups.   

 Dr. Holmes began his presentation with an ice-breaker designed to help participants 
interact with one another.  He then asked the question “How do we build powerful and di-
verse relationships?”  His goal was to help us see that we must interact with others to connect 
across lines, but often this is difficult because of “noise” (anything that interferes with the 
message between the sender and the receiver).  He stated that there are four types of noise 
that can interfere with a message:   

 Internal—when you have personal issues on your mind. 

External—when the person behind you is talking during a movie, for example. 

Emotional—when a person talks about a topic that makes you feel uncomfortable.   

Cultural—when how we’re different causes a negative impact on our interaction (for 
example, different world views, different generations, etc.)  

 Dr. Holmes indicated that unconscious bias often gets in the way of productive rela-
tionships, especially when evaluation is part of the equation since there is a subjective com-
ponent involved (in recruiting, problem-solving, interviewing, and evaluation, for example).  
Dr. Holmes defined unconscious bias as attitudes, prejudices and stereotypes that affect our 
thinking and behavior in ways that are invisible to us.  He indicated that there are four types 
of unconscious bias: 

 Affinity Bias—the natural tendency to gravitate toward people like us and avoid those 
who aren’t like us.  This kind of unconscious bias could negatively impact recruit-
ment. 

Beauty Bias—the tendency to favor one who is physically attractive and/or articulate 
and/or of above average height.  (There is little correlation between being articulate 
and being able to do the job.) This kind of unconscious bias could negatively im-
pact interviewing and selection. 

Confirmation Bias—the tendency to see in others what you expect to see whether it is there 
or not.  This is based on stereotypes and generalizations.  This kind of  



 

 

 

 

 
 

unconscious bias could negatively impact interviewing and selection.  (Blind interviews 
are used to combat this type of bias.) 

Conformity Bias—the tendency to go along with the crowd.  This kind of unconscious 
bias could negatively impact problem-solving and decision-making. 

 Dr. Holmes suggested that we must reduce unconscious bias in ourselves.  We must 
ask ourselves, “Is my intuition reflecting bias?” Then we must look at our organization and do 
things to reduce unconscious bias.  Are there prejudices and stereotypes that are minimized 
in our organization?  Dr. Holmes cautioned us that not challenging bad behavior insures it 
will continue.   

 Dr. Holmes provided 6 ways to reduce the impact of our unconscious bias:   

Be aware of your biases and stereotypes and the impact they have on your interactions.  
This is the most powerful thing we can do. You can ask a trusted colleague or friend 
for feedback.  You can also identify the unconscious biases that are in your work-
place. 

Increase contact with members of biased/stereotyped groups. 

Actively engage in anti-bias behavior.   

Increase the diversity of decision-makers and methods.   

Consider implementing blind recruitment/selection practices. 

Use the nominal group technique in your decision-making processes.  (Give each per-
son three post-it notes.  Have them rank each solution with the post-it note.  The 
solution with the highest number becomes the utilized solution.   

 At the end of his presentation, Dr. Holmes challenged each of us to identify one step 
we will take as a result of today’s session that will improve our performance.  In light of the 
turmoil, mistrust, and disgruntlement that plagues our society today, Dr. Holmes’s message 
is a huge reminder to us all that we must each do our best to live in peace and harmony with 
each other, capitalizing on the strengths and talents that each of us brings to the table.  We 
will all be better for it.  For more information, you can go to www.drtyroneholmes.com. 

http://www.drtyroneholmes.com


 
 

IMPORTANCE OF TIMELY RSVP’S 

By Debbie Davis, Treasurer 

  

Hello SGMP members! 

We all are so busy with work, home, family, church, meetings, groups, volunteer, friends, me time, schedules, time lines….the list honestly 

goes on and on.  We understand how easy it can be to forget to RSVP to monthly meetings, but we want you to know that your timely RSVP 

does matter!  So here are a few friendly reminders on why your RSVP is so important -  

First – Did you know we have a contract and deadline to let our vendor know on how many to expect for meeting set up and lunch.  

Some….not all….do not take too kindly to us changing at the last minute, not once, but twice, three times and more.  Some venues require us 

to pay the contract amount, which in all fairness from their viewpoint we understand due to how much food to order, how much staff they 

will need and other reasons. 

Second – once I receive the RSVP emails, I compile a list to send on to others so that name tags can be prepared, check in list can be made 

and other duties.  Late RSVP’s means extra work for these people, plus numerous emails and we all know we get enough of those! (Not that 

they complain ever – they don’t!) 

Third – Cost savings.  I know not a large amount but each late RSVP is $5.00 extra per meeting cost to each member.   

Fourth – RSVP helps with handouts - we know how many handouts to have ready.  It’s more comfortable to have your own handout and not 

share.   

Fifth – It helps us to plan seating – we want to have enough tables/chairs so members are not crowded but not so many that our vendors 

waste time setting up extra unneeded seating.   

That being said, we do understand sometimes circumstances prevent us from RSVP’ing or attending as we planned.  Also, this is not aimed 

at any one person at all so please do not take it as such.  Life happens to us all at one time or another that plans must be changed. 

The Board appreciates each member and wants to see you at every meeting possible.  We know you are professional, responsible, kind and 

courteous. I want you to know we appreciate each and every one of you and look forward to seeing you at the meetings! 

I hope this helps to understand the value and importance of responding within the timelines of RSVP’s.  Thank you. 



 

 



Connection Is Key: Solving Issues Surrounding Hotel WiFi 

By 
Robin McLaughlin 

 

Roadblocks that impact hotel WiFi connectivity are challenging to mitigate. Bill Gustafson, senior enterprise engineer for hospitality for Aruba, a Hewlett 

Packard Enterprise company that specializes in networking, weighs in on obstacles that may inhibit a property’s WiFi connectivity and ways to solve those 

issues. 

What makes WiFi challenging for hotels?  

Consumers want to continue to live their everyday lives in hotels, and that’s caused challenges in regards to data usage. When WiFi networks were origi-

nally built, those that built them weren’t necessarily looking to the future. Now, guest expectation of connectivity is significantly more demanding. Not only 

are guests using an increasing number of devices, the power of those devices has increased exponentially. Typical usage now includes video streaming 

and calls, which take up huge amounts of data. In fact, many phone carriers are pushing WiFi calling to help offset carrier signals. Further, as hotels get 

more into the internet of things (IOT), we need more data integration. IOT devices are coming in on multiple networks, increasing traffic even more. Net-

works need to be intelligent to handle all of this traffic. So, we’re pivoting as an industry beyond basic internet access. Hotel WiFi is absolutely critical now, 

and there are more demands on its capabilities than ever. 

What can hotels do to combat these challenges?  

In the past, hotels have added networks that serve different purposes, which can be costly and complicated. One way to reduce costs and simplify this 

process is to converge those networks. This is something we do at Aruba by segmenting traffic. When a device comes onto the network, we’re profiling it 

and automatically putting it on the right segment so that, for example, a contractor or guest laptop can’t connect to the back office. Having multiple roles on 

one network allows hoteliers to tap their budgets for other programming. 

How can hotels optimize network usage? 

A well-equipped network can help you anticipate guests’ needs. For example, hotels can grab analytics about how guests are aggregated with the property. 

The network acts as a sensor. If a bunch of guests show up in the lobby, the network can see the number of front office staff doesn’t match the number of 

guests in the lobby. More staff can be dispatched to the front desk to match that demand. The network can be the eyes and ears of an operation, which can 

be part of the guest experience strategy. 

https://lodgingmagazine.com/author/rmclaughlin/
https://lodgingmagazine.com/tag/connectivity/


 

 

 

Making a Habit of Self Care    Submitted by Lela Kosteck Bunch 

 

   

We’re just back from a week of camping at beautiful Dorena Lake – a welcome opportunity to unwind and recharge    
ourselves after the weeks of extra busy-ness that come with preparing for our Oregon Summer Intensive each June.  

   

For all of us, such timeouts are important – perhaps more important than ever these days. In the always-connected    
culture we find ourselves in, it’s all too easy to become disconnected from yourself.  They’re one kind of self-care, an   
opportunity to regroup, reground, become present to ourselves again.  

   

But self-care is more than an escape and more than the sensory indulgences we often associate with the term. As one 
blogger so memorably put it,  

             

Self-care should not be something we resort to because we are so absolutely exhausted that we need some reprieve 
from our own relentless internal pressure.  

   

True self-care is not salt baths and chocolate cake, it is making the choice to build a life you don’t need 
to regularly escape from.  

   

For many of us, these are the laziest days of summer – when time seems to go slow as sunlight lingers late into the day. 
They present a wonderful opportunity to ramp up our practice of self care – both for ourselves and others – 
through  which we may create a kinder and more sustainable life.  

   

For as we noted in a blog post earlier this year, it’s vital that we understand that these practices aren’t just for comfort in 
times of stress. They can help us understand our selves, values, and needs where we are right now. With that under-
standing, we are better able to see ways of making sure those needs get fulfilled – the ultimate expression of care.  

             

However you spend it, we hope this is the start of a wonderful summer for you!   

               

   

    

   

Jim & Lynea  

Founders, Yoga Calm  

https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fis-tracking-link-api-prod.appspot.com%2Fapi%2Fv1%2Fclick%2F6565700800348160%2F5799131024982016&data=02%7C01%7Clorie.jaegers%40atriumhospitality.com%7Cf28a82eeec2b4f2b880808d70d4c4a96%7C2a940736
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fis-tracking-link-api-prod.appspot.com%2Fapi%2Fv1%2Fclick%2F5106225416503296%2F5799131024982016&data=02%7C01%7Clorie.jaegers%40atriumhospitality.com%7Cf28a82eeec2b4f2b880808d70d4c4a96%7C2a940736
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SAVE THE DATE 
 
 

August 6     A Taste of Missouri - Event Summit 
   Capital Bluffs Event Center 
 

September 12  Personal Mobile Phone Protection     Bake Sales 
   Speaker: Kayla Wilbers, IT Consultant, Huber & Associates 
   Host: Capitol Plaza Hotel, Lorie Jaegers 
   Sponsor: Capitol Plaza Hotel, Lorie Jaegers 
 
October 10  Human Trafficking    Bosses Day 
   Speaker: Jerry Chadwick 
   Host: Capitol Plaza, Lorie Jaegers 
   Sponsor: Springfield CVB, Lisa Perez 
   Coat, hat and glove drive 
 
November   Holiday Extravaganza  
 
December 12  Mindfulness Mediation as a Method of Relieving Stress 
   Speaker: Dr. Lynn Rossy, PH.D, Health Psychologist 
   Host: American Legion, Sharon Bertels 
   Sponsor: Courtyard by Marriott, Columbia, Laree Hutchinson 
 
January 9  Dealing with Difficult People 
   Speaker: Chad Stieferman, Advanced Tactical, LLC 
   Host: Capitol Plaza Hotel, Lorie Jaegers 
   Sponsor: Springfield CVB, Lisa Perez 
   Food drive 
 
February 13   Apps and Online Tools to Save You Time 
   Speaker: Sarah Luebbert 
   Host: Canterbury Hill Winery, Holts Summit, MO 
   Sponsor: 
 
March 12  Speaker: Travis Tucker, My Blue Events 
   Host: American Legion, Sharon Bertels 
   Sponsor: Embassy Suites, St. Charles – 
Kathryn Swargulski 
 
April 9   SGMP Family Feud 
   Speaker: Lorie Jaegers and Melissa  
   Adams 
   Host: Capitol Plaza Hotel, Lorie Jaegers 
   Sponsor: 



 

 

 

 

Planner / Supplier Profile 

 

 

 

Name: Laurie Williams, Supplier  Hotel St. Louis 

Title: Sales Manager 

How long have you been in the industry?   

4 years 

How long have you been in SGMP?  

4 months 

How has your membership helped you?  

My membership has helped me make connections in the industry. As well as, gain insight into the      

planner side of the industry and what I can do to better serve government planners. 

Worst meeting/event mishap:  

Booking what I thought was a casual happy hour in our hotel lobby- that quickly turned into a full   

nightclub with a DJ, lights, and elbow to elbow guests! On the plus side- it was successful revenue      

generating event! 

Most notable meeting/event moment:  

Working with US Women’s Soccer team, just weeks before their World Cup VICTORY! 

Hometown: Washington, MO 

Where do you see yourself in ten years?  

Working on the meeting planner side of the industry or advancing in Hospitality Sales. Living on the East 

Coast or Pacific Norwest with a few dogs and time to camp! 

Interesting fact you would like people to know about you? I LOVE camping and floating. A few 

summers ago, I did 8 float trips! 



  
Membership Report 

 

 
The July MMR report from SGMP shows the MOCAP 

chapter is holding strong with 38 planner members, 35 
supplier members and 8 retired members totaling 

membership of 81. 
 
 

 

 

July 1, 2019  

Treasurer’s Report 

 

We are currently at a  

balance of  $10,542.92 plus 

we have a $1002.48 CD .   

 

 

 

 

 

Need to update your  
membership information?  

 
It's as easy as logging on to 
www.sgmp.org.  You can update 
your contact information, renew 
your   membership and even ask 
for an      invoice to be sent for 
payment.  You can also download 
the membership change form and 
submit directly to SMGP. 
There is $25.00 fee to transfer a 
membership.   

2020 NEC  

 

ST. LOUIS, 

MO 

May 19—21 

http://www.sgmp.org


 

CGMP   

The Certified Government Meeting Professional       

designation ("CGMP") is designed for planners and 

suppliers whose work is governed by the rules and   

regulations of the federal government. Individuals 

who have earned their CGMP have obtained the     

highest designation available that is specifically for 

government meeting professionals. 

  

Everyone who takes the course must be an SGMP 

member. You must be a member in good standing for 

six months to participate in a CGMP class and exam, 

but this requirement can be waived for new members 

with more than one year of experience in the           

hospitality industry.  The $595 registration fee         

includes the three-day training sessions, the CGMP 

manual and the exam that is administered on the 

morning of the fourth day. In order to sit for the exam, 

you must attend all three days of the course. 

To register for any upcoming CGMP course, 
you must first log in to your SGMP account (in the left 
margin of this screen). Once logged in, please continue 
to "Your  Account", and then click on "Events and  
Registrations". Links to upcoming courses will be 
listed on that page.  
 
 
In order to register, you must be a current member. 
Sign in using the Member Login section at left, then 
open the course in the Upcoming Events area. Look 
for the link to register. 
Please check back for more information as it becomes    
available. All courses have limited registration space     
available. Payment is  required in advance of the 
course. In the event of a cancellation, collected 
fees will be applied to a future course             
registration. 
 
All registrants will be  notified within 30 days of the 
course of the location of the course and exam. 
Questions about the CGMP course? Contact us at                      
education@sgmp.org. 
 
 

  

 
  
 
 
 
Upcoming Classes: 
 
August 13 - 16, 2019 
Hotel Palomar 
2121 P Street, NW 
Washington, DC  20037 
 

September 9-12, 2019 
Capitol Park Event Center 
702 River Road 
Baton Rouge, LA 70802 
 

September 29 - October 2, 2019 
Beaver Run Resort & Conference Center 
620 Village Rd  
Breckenridge, CO 80424 
 
 

October 11-14, 2019 
Hilton Vancouver Washington 
301 W 6th Street 
Vancouver, Washington  98660 
360-993-4500 
 

December 3-6, 2019 
Location in Virginia, Maryland, or DC to be determined 
 
 
 

 Course Material   & Fee 

 CGMP Class & Exam $500 

  Required CGMP Manual $95 

 

http://www.sgmp.org/
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Advertise with SGMP—MOCAP 

Our chapter newsletter is published twelve times a year and is sent to 

all MOCAP chapter members.    

MOCAP offers advertising on our website or newsletter for $200 each 

or for only $350 suppliers can advertise in both, that’s a great deal! 

• Specifications for newsletter ads—high resolution PDF or Jpeg and 

can be business card size. 

• Specifications for website—Company logo and link to  Company 

website (needs to be a minimum of 200 pixels in width and either 

jpg, gif or photo available for scanning. 

If you are interested in advertising in the MOCAP News You Can Use  

and/or on the MOCAP website, sgmpmocap.com, please  contact Lorie 

Jaegers at ljaegers@kinseth.com or 573.443.8112. 

 

http://www.sgmp.org/

