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Our Mission
The Missouri State Capital
(MOCAP) Chapter of the

Our Sponsors

Society of Government
Meeting Professionals (SGMP)
strives to enhance and promote
the expertise of government
meeting professionals, to
improve the quality of, and
promote the cost effectiveness
of government meetings.

PRESIDENT’S REPORT
January 2020 President’s Report
My how time flies! It is 2020, a brand new decade! I am very much looking forward to the rest of this year
and meeting more great people like all of you, while growing our SGMP MOCAP membership!
We have been busy at SGMP MOCAP planning an awesome 2020 for you. We have several new and fresh
monthly educational meetings on the schedule, so don’t forget to mark your calendars.
Speaking of monthly education meetings, you won’t want to miss the upcoming February meeting. Our
speaker will be Sarah Luebbert, presenting on Apps and Online Tools to Save You Time. Who doesn’t
needs tips on saving time? Save the date for this educational program being offered at our next monthly
meeting on February 13th at Canterbury Hills Winery in Holts Summit, Mo. RSVPs are being taken now! In
addition, the annual BUNCO event will take place the evening before our next meeting on February 12 th,
also a State holiday. Please join other members of the Chapter and bring your friends for a fun filled evening of games! Please remember, due to the rising cost of bank fees, a 3% service charge will be added to
ALL credit/debit card transactions.
Traditionally, the month for lovers and all things heart related, February also reminds us to take care of our
heart. It is American Heart Month.
We are also busy planning the 2020 Missouri Event Summit. This event includes lots of networking opportunities; more info coming soon!
On the national level, the first National Education Conference (NEC) members of our chapter attended was
in Phoenix, AZ, in 1994. The NEC has been held in various cities across the country and our chapter has
been providing scholarships for members to attend these conferences every year since! I am excited to attend the NEC conference in St. Louis, MO this year in May; and I am proud to represent our MOCAP Chapter!
We at SGMP MOCAP have a board consisting of nine of our members, and several committees of folks
who are responsible for keeping our awesome chapter going strong. We also have one member who serve
on the National SGMP Board! With everyone’s help, the load is made light. A huge thank you to all who
serve our tremendous organization!
I’d like to challenge each of you to get involved in our chapter this year by serving on a committee or even
on the board. I would love to see you all enjoying all that SGMP has to offer. The opportunities are endless.
Feel free to contact any of our board members with questions, and with ideas for improvement!
I’ll look forward to seeing you all on February 13! Bring a friend (planner or supplier) and join the National
Superheroes Circle!
Kind Regards,
Melissa Adams
SGMP MOCAP Chapter President

Monthly Meeting Recap
Article written by: Brenda Buschjost
The regular monthly meeting was held on January 9th
with Capitol Plaza Hotel, Jefferson City being the host
and provided a delicious meal as always. The regular
50/50 Raffle was transformed into a 33/33/33 raffle this
month. In the absence of a meeting sponsor, and in an
effort to have multiple members receive something extra
at the meeting, the $75 raffle funds collected were
divided into thirds. Debbie Dobson and Tina Dillion were the winners
and each received $25, and $25 was deposited into the club’s account.
Our speaker of the month was Chad Stieferman with Advanced Tactical, LLC
who spoke on “Communicating with Difficult People”. He was very
knowledgeable on the meeting topic and his presentation consisted of the
difference between Sympathy and Empathy as well as the different types of
people, which are the Nice…the Difficult…and the Wimps and the ways to
deal with these type of personalities along with what to NEVER say to
anyone. He also touched on the three Great Communication Arts which
are Representation, Translation and Mediation and shared information as
well on Elements of Communication around Pace, Pitch and Modulation.
Chad kept the audience engaged. His presentation was jammed packed
with great information and he was successful in getting it completed in the
time allowed. Chad’s contact e-mail address is
advancedtactical.mo@gmail.com

January Monthly Meeting Pics

What Is Professional Development?

Professional development is the pursuit of knowledge that helps students, teachers and other professionals achieve career advancement or enhance their personal effectiveness at school or work. Continue reading to learn about mandatory and voluntary professional development and
to find out more about its different forms. Schools offering Accounting & Human Resources degrees can also be found in these popular choices.

Background Information on Professional Development

Professional development can be defined as continuing education lessons in personal and career enrichment. The exact nature of professional
development studies may vary depending on the needs of the individuals undergoing the development. The general purpose of most programs
is to impart knowledge and increase effectiveness.
Professional Development for Students

There are many different professional development resources available to students at postsecondary learning institutions. The majority of professional development programs on college campuses are primarily focused on career advancement. Many also offer studies in topics like community service and cultural diversity.
Many schools operate professional development centers that allow students to join or walk in and receive career counseling, internship assistance and job placement. Some colleges require students to complete a certain amount of professional development credit hours, which typically encompass service learning, resume writing or job interviewing skills. Many institutions also provide relevant courses for individuals not
enrolled in college. Subjects range from computer training for professionals to job search assistance for welfare recipients.
Professional Development for Educators

In many states, teachers are mandated to participate in professional development. These requirements can be met through various forms of
study, including workshops, conferences and continuing education courses, which are often offered at local colleges. Exact guidelines vary from
state to state, but a set amount of professional development credits or units are usually required.
Many educators complete professional development credits with coursework specific to the subjects they teach; such opportunities are often
available through professional associations, like the National Science Teachers Association. Numerous general education development courses
are also available. These cover child literacy, student participation in classes, learning disabilities, instructional technology and classroom diversity.
Professional Development for Executives

Executives in many fields often choose to seek out professional development opportunities to increase their effectiveness or acquire relevant
skills in hopes of receiving a promotion or raise. While these pursuits are often voluntary, many companies and business sectors require their
employees to meet minimum professional development requirements.
In some cases, these obligations can be met by completion of charity work; however, constantly changing fields, such as medicine and engineering, require professionals to stay up-to-date on new developments in their sectors by attending continuing education courses. Topics covered in voluntary professional development classes can range from the general to the specific, such as leadership skills and nonprofit grant writing, respectively.

Be An Interesting Person
By Z. Hereford

Are you an interesting Person?
In our culture today much emphasis is placed on looks, sex appeal and being youthful. Many individuals spend a disproportionate amount of time working on their outer packages.
Rather than being introspective, they go to great lengths to be fashionable and trendy as well as making sure they are seen at the latest "in" places.
Sadly, when little or no effort is being made to develop the intellect, or an interesting personality, many good-looking young men and women come
across as being flighty and uninformed, as well as self-centered and self-absorbed.
Evidence of this unhealthy trend can be witnessed in the behavior of some of today's young celebrities and pop stars who often serve as role models
(whether we like it or not) for our children.
We are bombarded daily with news of their antics where they engage in self-indulgent and often irresponsible behavior. Some of them end up in a rehab
which quite often doesn't address the real problem.
Although physical attraction is very helpful in the preservation of our species, evolution has come a long way in giving us more than solely our appearance to attract each other.
For a solid, meaningful relationship to develop between two parties they must have more to contribute to each other beyond their initial physical attraction.
When two people have little in common except for their good looks, there is virtually no place for a relationship to go. Instead, they must enjoy each
other as individuals and be able to develop a bond or friendship. There must be substance, shared interests, willingness to grow, and mutual respect.
So what is the answer?
Become someone whose company others seek. Have something meaningful to contribute. Not only will you enrich your own life in the process, you will
enrich the lives of others.

Here are some ways you can become an interesting person:
Cultivate a variety of interests
Expand your knowledge in the arts, music, literature, sports
Take a genuine interest in others
Read more
Stay on top of current events
Express your informed opinions
Become a good conversationalist
Be aware
Develop and appreciate humor
Develop good communication skills
Be self-confident
Moreover, develop all aspects of your self - your mind, body, intellect and spirit. It's never too late to start!

5 Trends for Meeting Planners to Keep Top-of-Mind in 2020

by Elise Schoening

The meetings landscape is constantly evolving. In order to keep attendees coming back year after year,
planners should have a finger on the pulse of what's trending within the industry.
To help event coordinators stay ahead of the curve, Benchmark, an international hospitality management company, has released a report on five trends that are poised to transform meetings this year.
Trends were compiled using data from Benchmark's diverse portfolio of meetings properties.

1. Millennials Move to the Forefront
As Millennials make up a growing percentage of conference attendees, planners should consider their
needs and wants when putting together the event agenda. This may include incorporating advanced
technology into the conference, offering personal enrichment and wellness initiatives, and being able to
accommodate a range of dietary restrictions.
"We’ve seen this coming, but in 2020 Millennials have become the dominant force in meetings and their
impact is being felt by planners and venues alike," said Ted Davis, chief sales and marketing officer at
Benchmark. "Our sales and conference services teams are responsive to their needs for everything from
building personal time into meetings to accommodating a myriad of out-of-the-ordinary dining requests to creating curated destination experiences customized to the individual interests of the Millennial -- all of which needs to be considered when planning, preparing for and executing meetings today.
This is having a transformative influence how we approach the group meeting experience."

2. Sustainable F&B Is in Demand
Another trend sweeping the events industry is sustainability. Benchmark predicts that creative, ecoconscious and plant-based foods will dominate meeting menus in 2020. Tapping a creative chef for an
event, someone who can accommodate dietary restrictions and turn healthy foods into tasty, Instagram
-worthy dishes, is key. Planners should also pay attention to where the food is being sourced from and
how it is being prepared.
3. Average Group Size Is Growing
Despite economic, political and business concerns, the demand for meetings remains strong, according
to Benchmark. The company reports that the average meeting length is three days and average group
sizes are increasing. The top three sectors investing in meetings this year are the pharmaceutical, education and technology industries.

4. Add Charitable Activities to the Agenda
Group gatherings are a great opportunity to give back. For more impactful team-building, planners
should consider incorporating charitable activities into the agenda. These initiatives encourage attendees to work together to promote positive change in the local community.
5. Go Beyond the Boardroom
What happens during the meeting doesn't have to stay in the meeting room. According to Benchmark,
a growing number of attendees are looking to get off-site and experience some local color. As such,
event coordinators should consider taking guests to visit cultural or historical attractions in the city.
Meetings can also be booked at local restaurants, bars and distilleries for a change of scenery. Moving
off-site can help keep attendees engaged and create a more memorable meeting experience.

Planner / Supplier Profile
Member Profile - Shelley Lock - Planner
Title: Resource and College Coordinator
Current Employment: Mid-MO Adult Learning Center
(JCPS)
How long have you been in the industry? 30 + years
How long have you been in SGMP? 30 years
How has your membership helped you? PD, connections
Worst meeting/event mishap:
Most notable meeting/event moment: Mindfulness PD
Hometown: JC
Where do you see yourself in 10 years? Retired

Interesting fact you would like people to know about you:
In addition to working in public education, I have also done private tutoring for
over 30 years!

2020 NEC
May 19-21

In St. Louis
Missouri

Membership Report
The January MMR report from SGMP shows the
MOCAP chapter is holding strong with 37 planner
members, 33 supplier members and 8 retired members
totaling membership of 78.

Need to update your
membership information?
It's as easy as logging on to
www.sgmp.org. You can update
your contact information, renew
your membership and even ask
for an invoice to be sent for
payment. You can also download
the membership change form and

January 1, 2020
Treasurer’s Report
We are currently at a
balance of $13,097.06 plus
we have a $1002.99 CD .

CGMP
The Certified Government Meeting Professional
designation ("CGMP") is designed for planners and
suppliers whose work is governed by the rules and
regulations of the federal government. Individuals
who have earned their CGMP have obtained the
highest designation available that is specifically for
government meeting professionals.
Everyone who takes the course must be an SGMP
member. You must be a member in good standing for
six months to participate in a CGMP class and exam,
but this requirement can be waived for new members
with more than one year of experience in the
hospitality industry. The $595 registration fee
includes the three-day training sessions, the CGMP
manual and the exam that is administered on the
morning of the fourth day. In order to sit for the exam,
you must attend all three days of the course.

To register for any upcoming CGMP course,
you must first log in to your SGMP account (in the left
margin of this screen). Once logged in, please continue
to "Your Account", and then click on "Events and
Registrations". Links to upcoming courses will be
listed on that page.
In order to register, you must be a current member.
Sign in using the Member Login section at left, then
open the course in the Upcoming Events area. Look
for the link to register.
Please check back for more information as it becomes
available. All courses have limited registration space
available. Payment is required in advance of the
course. In the event of a cancellation, collected
fees will be applied to a future course
registration.
All registrants will be notified within 30 days of the
course of the location of the course and exam.
Questions about the CGMP course? Contact us at
education@sgmp.org.

Upcoming Classes:

Course Material & Fee
CGMP Class & Exam

$500

Required CGMP Manual

$95
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Advertise with SGMP—MOCAP
Our chapter newsletter is published twelve times a year and is sent to
all MOCAP chapter members.
MOCAP offers advertising on our website or newsletter for $200 each
or for only $350 suppliers can advertise in both, that’s a great deal!
•

Specifications for newsletter ads—high resolution PDF or Jpeg and
can be business card size.

•

Specifications for website—Company logo and link to Company
website (needs to be a minimum of 200 pixels in width and either
jpg, gif or photo available for scanning.

If you are interested in advertising in the MOCAP News You Can Use
and/or on the MOCAP website, sgmpmocap.com, please contact Lorie
Jaegers at ljaegers@kinseth.com or 573.443.8112.

